
HOW	
  TO	
  BECOME	
  BIG	
  ONLINE	
  	
  

ON	
  A	
  SMALL	
  BUDGET	
  	
  



Kathryn	
  Murphy	
  

Co-­‐founder	
  and	
  Editor	
  

PeopleLovePresents.com	
  



KNOW	
  WHAT	
  YOU	
  WANT	
  TO	
  BE	
  	
  

AND	
  ACT	
  ACCORDINGLY	
  



SEO	
  

SOCIAL	
  MEDIA	
  

ONLINE	
  ADVERTISING	
  

TRADITIONAL	
  PR	
  

BLOGGERS/	
  INFLUENCERS	
  

AWARDS	
  



SEO	
  

Iden9fy	
  keywords-­‐	
  Google	
  keyword	
  tool	
  

Op9mise	
  your	
  copy	
  

Link	
  building	
  

Google	
  Analy9cs	
  









Before	
  you	
  set	
  up	
  a	
  Facebook	
  page	
  or	
  
TwiEer	
  account	
  there	
  are	
  a	
  few	
  

ques9ons	
  you	
  need	
  to	
  ask	
  yourself…	
  



Do	
  you	
  really	
  need	
  to?	
  

Why	
  do	
  you	
  need	
  to?	
  

What	
  do	
  you	
  want	
  to	
  get	
  out	
  of	
  it?	
  

What	
  are	
  you	
  going	
  to	
  do	
  with	
  it	
  once	
  
you	
  have	
  it?	
  

Who	
  is	
  going	
  to	
  look	
  aLer	
  it?	
  



SERIOUSLY,	
  	
  

WHO	
  IS	
  GOING	
  TO	
  LOOK	
  AFTER	
  IT?	
  













Whether	
  or	
  not	
  you	
  ac9vely	
  engage	
  
in	
  Social	
  Media,	
  it	
  will	
  engage	
  with	
  

you.	
  





Sales	
  dropped	
  20%	
  

Tropicana	
  eventually	
  reverted	
  to	
  
original	
  branding.	
  	
  





	
  Less	
  than	
  a	
  week	
  aLer	
  the	
  new	
  logo	
  
debut	
  Gap	
  announced	
  they	
  were	
  
s9cking	
  with	
  the	
  original	
  logo.	
  	
  

Then	
  they	
  invited	
  their	
  fans	
  to	
  submit	
  
new	
  ideas	
  for	
  a	
  new	
  logo.	
  

Then	
  they	
  withdrew	
  the	
  invita9on	
  
and	
  stuck	
  with	
  the	
  original	
  logo.	
  



Is	
  Social	
  Media	
  the	
  ul9mate	
  	
  

focus	
  group?	
  



So	
  how	
  do	
  PeopleLovePresents.com	
  
use	
  social	
  media?	
  

















Ways	
  to	
  promote	
  your	
  Facebook	
  Page	
  	
  

-­‐Your	
  own	
  network	
  
-­‐’Like’	
  on	
  your	
  site	
  
-­‐Facebook	
  ads	
  
-­‐Compe99ons	
  (you	
  have	
  to	
  use	
  an	
  app-­‐	
  
Wildfire)	
  
-­‐Great	
  content	
  
-­‐Interact	
  with	
  your	
  fans	
  











Customise	
  your	
  page	
  

Tailored	
  landing	
  page-­‐	
  FMBL	
  

Involver	
  Apps-­‐	
  link	
  to	
  YouTube	
  
Videos,	
  RSS	
  feed	
  etc	
  







Measure	
  ROI	
  
Define	
  your	
  objec9ves	
  and	
  strategy	
  

(not	
  just	
  number	
  of	
  followers)	
  
Branding	
  |	
  Buzz	
  genera9on	
  |	
  Traffic	
  |

Sales	
  |	
  Registra9ons	
  |	
  Referrals	
  |	
  Links	
  |	
  
Reduc9on	
  in	
  costs	
  and	
  processes	
  |	
  

Customer	
  Service/	
  feedback	
  

Use	
  tools	
  like	
  Google	
  Analy9cs	
  and	
  
Facebook	
  Analy9cs	
  



Useful	
  Tools	
  
Facebook-­‐	
  Wildfire	
  (for	
  compe99ons)	
  
Facebook-­‐	
  Involver	
  (Apps)	
  
Facebook	
  Vanity	
  URL-­‐	
  	
  
hEp://www.facebook.com/
username/	
  
TwiEer-­‐	
  Tweetdeck	
  
Blog-­‐	
  Use	
  Wordpress	
  (good	
  for	
  SEO)	
  



Social	
  media	
  is	
  like	
  teen	
  sex.	
  	
  

Everyone	
  wants	
  to	
  do	
  it.	
  	
  

No	
  one	
  actually	
  knows	
  how.	
  

When	
  finally	
  done,	
  there	
  is	
  
surprise	
  it's	
  not	
  beEer.	
  

Avinash	
  Kaushik,	
  Google's	
  Analy9cs	
  Evangelist	
  	
  



ONLINE	
  ADVERTISING	
  

Google	
  Adwords	
  

Facebook	
  Ads	
  

‘Tradi9onal’	
  Adver9sing-­‐	
  Banners,	
  etc	
  

Can	
  you	
  barter	
  ad	
  space	
  with	
  non-­‐
compe9ng	
  sites?	
  
Affiliate	
  marke9ng	
  



TRADITIONAL	
  PR	
  

Most	
  media	
  have	
  websites	
  

Links	
  in	
  from	
  high	
  page	
  rank	
  sites:	
  

The	
  Irish	
  Times	
  pr	
  8	
  

Vogue.co.uk	
  pr	
  7	
  

Smashingmagazine.com	
  pr7	
  







BLOGGERS/	
  INFLUENCERS	
  

Approach	
  with	
  cau9on!	
  

‘ScaEerbomb’	
  technique	
  not	
  a	
  good	
  
idea	
  
Put	
  some	
  thought	
  into	
  how	
  you	
  
approach	
  them	
  



AWARDS	
  

Good	
  if	
  you	
  win	
  

Expensive	
  and	
  9me	
  consuming	
  if	
  you	
  
don’t!	
  



THANK	
  YOU	
  


