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UX isn’t about winning 

awards 

 



There is no one size fits all /  

Keep these principles in mind 



Understand your client’s 

needs / Listen and learn 



Understand their customers 

needs / They are all different 



Research, analyse and audit 

the business and its peers 



Prototype / Create scenarios 

and iterate quickly 



Test with real customers / 

Learn from the experience 



Test across all devices /  

The experience is different 



UX is organic / Don’t force the 

process  



Extremes / There is always a 

design solution 



Standards / Bring in external 

specialists to validate work  



Measure / Continually improve 

the product experience 



Teamwork / Collaboration builds 

success and momentum 
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