




“Display ads are a crock of shit…I don’t 
even click on them” 
~Anon 



2nd  Lowest 
CTR in the 

World 





8% 
Of Internet Users 
 

85% 
Of All Clicks 

 

 

Source Comscore&Starcom 





Display Ad Clickers Are NOT Your Customers 

Source: Quantcast 



#1 CTR is a Measure… 

But It’s Not the Measure 



If You Want Clicks… 



#2 Display Ads are A Crock of Shit 





30%  
of Irish internet users have searched for a brand 
prompted by advertising on Irish Content Sites 
 

36% 25-34 Year Olds 

Source: AOP Ireland 



78%  
of Irish internet users recognise  
that ads on Irish premium content sites are relevant to them 

  

11%  
think that ads on international sites  
are aimed at them 

  



72%  

 

Source Comscore 

the average lift in the 
number of visitors to the 
advertiser site generated 
by display advertising 
 



 

 

Likelihood to visit the advertiser’s website 
after the display campaign   

 257% 

172%  
Likelihood to search on a branded term related 
to the display campaign 

Display Advertising  
Changes Behaviour 



#2 Display Advertising Works 



#3 All Impressions are the Same 

Your Ad Is Here 





54%  
of ads are never seen by website visitors 

 

40%  
improvement in ad  
viewability 

75%  
increase in sales life  
from digital advertising 
 

Source:Comscore 











 

The audience is  
looking for Content 



It’s not content that’s rare 

Its the time to find the good stuff that is 





 
of Irish internet users agree that advertising is well matched 

to the content on Irish Content Sites 
 

81% 

72%  
 

of  users recall online ads on Irish 
content sites 
 



66% 
of the audience is shared across these  
sites implying bots 

http://www.adweek.com/news/technology/
suspicious-web-domains-cost-online-ad-
business-400m-year-148788?page=2 

This site is blacklisted on US 
 exchanges, yet all 
 sites carry Irish advertising 
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#3 All Impressions are NOT the same 



#4 Automation will make it all better 













My algorithm is better…for a cake 



My algorithm is better…for a cup of tea 



Our Unique 

Targeting 

Technology will put 

your ad in Front Of 

your customers 



Targeting  







Targeting  







24% of  

Internet users delete their first party cookies in 
a given month and do so an average of 3 times 
per deleter.  

Source Comscore 

33% of Internet users  

delete 3rd parties cookies 

7 times per month 





Remember… 





#4 Automation can bring efficiencies but be careful 



#5 It Doesn’t Matter What Site as Long as it’s Audience 







Insert all the comments 

• We have the Best Ad Safe Software Available 

• We can contextually target appropriate content to maximise 
return for your advertising 

• We Can Offer You Unique Content That Your Target Audience 
Wants 

• We Use Our Own Proprietary Bespoke Algorithms to Target 

• We Have the  Biggest Network And Can Put Your  Ad 
Anywhere! 
 

 





Source IAB 

Irish Internet users agree that the way a brand 
communicates online is important 

42% 



Irish Travel Company 
Not Very Ad 

Safe 

“We have the Best Ad Safe Software Available” 



Irish Telecoms Company 

Not Very Ad 
Safe 

“We have the Best Ad Safe Software Available” 



Irish Finance Company 

Unique  
Content 

‘We Can Offer You Unique Content That Your Target Audience Wants’ 



Irish Telecoms Company #1 

Irish Telecoms 
Company #2 

Very 
Unique 
Content  

‘We Can Offer You Unique Content That Your Target Audience Wants’ 

Brands 
Clashing 



‘We can contextually target appropriate content to 
maximise return for your advertising’ 

Life Assurance 
Company 

Appropriate  
Content 



‘We Use Our Own Proprietary Bespoke Algorithms to Target Audiences’ 

Irish Childcare 
Service 

Adult 
Material 





‘We Can Offer You Unique Content That Your Target Audience Wants’ 
 

Irish Telecoms Company  

Irish Telecoms 
Company 

Very 
Unique 
Content  



‘We Have the  
Biggest Network  
And Can Put Your  
Ad Anywhere!’ 

Irish Optical Company 



If it doesn’t smell right… 



“Protecting the reputation of any brand is 

critical.  
 

As online advertising becomes increasingly automated, we need 

to be secure in the knowledge adverts are reaching appropriate 

destinations...” 

 

 

 

 

 

Alex Tait – Director  
 



#5 It Does Matter What Site You Advertise On 









Insert Good ads AAi 





There’s only so much time in the day, and 
only so many pages where actual 

human beings are really 

paying attention 



There are even fewer places where 

marketers can be assured of quality, 

engagement, and 

appropriate 
 context.  

 







 
conor.mullen@rte.ie 
 
www.rte.ie/mediasales/publishing/ 
 
@rtedigital 


